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Demographics
Understanding Our Target Audiences

WELCOME ON BOARD MARITIME BETHEL SAVANNAH



AUDIENCE ANALYSIS TARGET AUDIENCE

Target 
Audience
Understanding your audience as a key 
component of building a better overall 
brand presence  
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individuals
18+

AUDIENCE ANALYSIS TARGET AUDIENCE
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Target 
Audience
Individuals 18 and older. Age range 
will vary depending on role 
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genders
Various

Individuals
18+

AUDIENCE ANALYSIS TARGET AUDIENCE
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Target 
Audience
Predominantly male among seafarers. 
A more balances mix among donors 
and volunteers 
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Individuals
18+

genders
Various

region
Savannah

AUDIENCE ANALYSIS TARGET AUDIENCE
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Target 
Audience
Primarily the Savannah region 
possible broader outreach through 
social media and marketing
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Personas
The Community Maritime Bethel Serves 

WELCOME ON BOARD MARITIME BETHEL SAVANNAH
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TARGET AUDIENCEPERSONA #1

GRDS 440 MARITIME BETHEL

Orion Tidewell

Age: 38 

Potential Seafarer



Summary: A hardworking maritime professional 
who spends months away from home. They often 
struggle with loneliness, homesickness, and 
spiritual needs. They seek companionship, faith 
support, and a sense of belonging while at port.



Activities: Socializing with fellow seafarers and 
volunteers. Taking part in communion, trips to 
Tanger outlets or Walmart



Marketing: Facebook, Instagram 
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TARGET AUDIENCEPERSONA #2
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Dominick Wells

Age: 50 

Potential Donor



Summary: A business owner or executive who 
believes in giving back and values community 
outreach. They want to support a cause 
aligned with their faith, recognizing the 
challenges seafarers face.



Activities: Attending fundraisers, sponsoring 
ministry efforts, engaging in corporate social 
responsibility within the brand



Marketing: Facebook, Instagram, Website 
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TARGET AUDIENCEPERSONA #3
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Hannah Longdecker

Age: 26 

Potential Volunteer



Summary: A spirited individual with a strong sense 
of service through outreach. They are active within 
their church and seek to make an impact. 



Activities: Attending church events, volunteering, 
providing counseling, or emotional support for 
seafarers on board 



Marketing: Facebook, Instagram
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Rebrand
A Fresh New Look
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MARITIME BETHEL SAVANNAHVISUAL IDENTITY
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SUN

Warmth of Welcome

MARITIME BETHEL SAVANNAHVISUAL IDENTITY
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SUN

Warmth of Welcome

CROSS

Faith and Christ

MARITIME BETHEL SAVANNAHVISUAL IDENTITY
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SUN

Warmth of Welcome

DOVE WINGS

Peace

CROSS

Faith and Christ

MARITIME BETHEL SAVANNAHVISUAL IDENTITY
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SUN

Warmth of Welcome

DOVE WINGS

Peace

CROSS

Faith and Christ

WAVES

Seafaring Life

MARITIME BETHEL SAVANNAHVISUAL IDENTITY
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MARITIME BETHEL SAVANNAHVISUAL IDENTITY
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LOGO VARIATIONS

MARITIME BETHEL SAVANNAHVISUAL IDENTITY
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LOGO VARIATIONS

MARITIME BETHEL SAVANNAHVISUAL IDENTITY
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LOGO VARIATIONS

MARITIME BETHEL SAVANNAHVISUAL IDENTITY
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LOGO VARIATIONS

MARITIME BETHEL SAVANNAHVISUAL IDENTITY
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MARITIME BETHEL SAVANNAHVISUAL IDENTITY
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PANTONE: 2757 C

C: 100

M: 86

Y: 33

K: 22

OPACITY: 100

#1E3259
PANTONE: 7690 C

C: 87

M: 47

Y: 10

K: 0

OPACITY: 100

#3275AA
PANTONE: 544 C

C: 87

M: 47

Y: 10

K: 0

OPACITY: 50

#98BBD5

MARITIME BETHEL SAVANNAHVISUAL IDENTITY
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Familjen Grotesk

Familjen Semi-Bold Italic



Body Copy: Familjen Regular

Maritime Bethel Savannah

Non-Profit Organization Based in Savannah



Our mission is to bring each seafarer good news and help 
meet his or her spiritual, emotional, and physical needs- all 
in the name of christ

MARITIME BETHEL SAVANNAHVISUAL IDENTITY
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Application to the Environment
New Branding for a New Facility

31



Signage
Signage placed around Maritime Bethel’s physical 
space will help both the community and seafarers 
alike be more aware of Maritime Bethel’s presence 
and mission, helping to guide visitors effectively.

MARITIME BETHEL SAVANNAHVISUAL IDENTITY

32GRDS 440 MARITIME BETHEL



Signage
Signage placed around Maritime Bethel’s physical 
space will help both the community and seafarers 
alike be more aware of Maritime Bethel’s presence 
and mission, helping to guide visitors effectively.

MARITIME BETHEL SAVANNAHVISUAL IDENTITY
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Sprinter Vans
A sprinter van design will make Maritime Bethel more 
recognizable to community members and seafarers, 
creating a sense of identity and placement.

MARITIME BETHEL SAVANNAHVISUAL IDENTITY
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Hard Hats
Branded hard hats will allow Maritime Bethel to both 
stand out and stay safe within the Port of Savannah, 
fostering a sense of safety and identity.

MARITIME BETHEL SAVANNAHVISUAL IDENTITY
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Leave Behind
Staying Top of Mind
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Promotional
Interactive & Everyday Touchpoints

MARITIME BETHEL SAVANNAHLEAVE BEHIND
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MARITIME BETHEL SAVANNAHLEAVE BEHIND
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Postcard Calendar
Our Postcard Calendar is designed for seafarers and donors 

alike, offering them a unique, Savannah postcard print for 
each month of the year. 



MARITIME BETHEL SAVANNAHLEAVE BEHIND
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MARITIME BETHEL SAVANNAHLEAVE BEHIND
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MARITIME BETHEL SAVANNAHLEAVE BEHIND
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MARITIME BETHEL SAVANNAHLEAVE BEHIND
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MARITIME BETHEL SAVANNAHLEAVE BEHIND
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Prayer Card Playing Deck
Our Prayer Deck Playing Cards feature 52 beautifully designed, 
customizable prompts to inspire reflection and connection.



Contact Stickers / Magnets

MARITIME BETHEL SAVANNAHLEAVE BEHIND
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Our Quarterly Newsletter Template in PowerPoint/Google Slides 
offers 10+ customizable pages for effortless updates.



Capital Campaign 
Connecting with the People of Savannah

MARITIME BETHEL SAVANNAHLEAVE BEHIND
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MARITIME BETHEL SAVANNAHLEAVE BEHIND
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Capital Campaign
Our Capital Campaign matches our Newsletter template — outlining 
the mission, vision, and fundraising effort of Maritime Bethel.



MARITIME BETHEL SAVANNAHLEAVE BEHIND
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MARITIME BETHEL SAVANNAHLEAVE BEHIND
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MARITIME BETHEL SAVANNAHLEAVE BEHIND
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Newsletter
Connecting with the People of Savannah

MARITIME BETHEL SAVANNAHLEAVE BEHIND
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MARITIME BETHEL SAVANNAHLEAVE BEHIND
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Newsletter Template
Our Quarterly Newsletter Template in PowerPoint/
Google Slides offers 10+ customizable pages for 
effortless updates.



MARITIME BETHEL SAVANNAHLEAVE BEHIND
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MARITIME BETHEL SAVANNAHLEAVE BEHIND
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Website
Building Awareness & Engagement
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WEBSITE DESIGNWHISKY WOMEN
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Header & Footer
Our Header & Footer is designed to be clearer with the 
brand identity. Restructuring the site into nine well-defined 
sections to have a more focus and engaging experience.

https://garlic-gold-y9gm.squarespace.com/config/pages


WEBSITE DESIGNWHISKY WOMEN
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https://garlic-gold-y9gm.squarespace.com/config/pages


Marketing & Social Media
Telling the Story
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Human Centric 
Approach

Share powerful stories of seafarers transforming lives through faith

Build meaningful connections between donors and the 
maritime community

Demonstrate your impact through authentic storytelling

MARITIME BETHEL SAVANNAHWHO ARE WE?



SOCIAL MEDIA STRATEGY TARGET PLATFORMS

Platforms

GRDS 440 MARITIME BETHEL

Instagram
Reaches younger audiences like Hannah and Orion, and 
other potential volunteers and seafarers�

� Spread the message of the lives of seafarers

Facebook
Primarily used by older target audience like Dominic and 
other potential donor�

� Main platform for target audience

59



MARITIME BETHEL SAVANNAHSOCIAL MEDIA STRATEGY
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Hashtag Strategy

#SeafarersMatter

#MaritimeMinistry

#FaithAtSea

#SafeHarbor

#LifeAtSea

#SeafarersLife

#MaritimeCommunity

#OceanStories

#PortOfSavannah

#SeafarerSupport

#NonProfitWork

#Community First

#MBS

#MaritimeBethel

#MaritimeBethelSavannah



Maximum Impact

#SeafarersMatter

#LifeAtSea

#SeafarersLife

#MaritimeCommunity

#OceanStories

#SeafarerSupport

#NonProfitWork

#MaritimeBethelSavannah

#Savannah



Promotional Reel
Bringing motion to your message
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Promotional Reel

MARITIME BETHEL SAVANNAH
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Bringing our brand to life through motion

SOCIAL MEDIA STRATEGY



Content Calendar
Your social media plan all in one place
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Content Calendar
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An organized content calendar will ensure ease of access to plan out post 
content, topics and media form that can be followed and expanded upon.

MARITIME BETHEL SAVANNAHSOCIAL MEDIA STRATEGY



Social Media Posts
Creating a presence on multiple platforms
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Anchored in Faith: The Role of 
Spiritual Guidance for Seafarer�

� Explore the significance of 
faith-based support for 
maritime workers�

� Highlight religious services 
and community gatherings.


03
Mental Health at Sea: Challenges 
and Support System�

� Discuss the mental health 
challenges faced by seafarers�

� Feature the counseling and 
emotional support services 
offered by Maritime Bethel.

02
How Maritime Bethel 
Supports Seafarer�

� Overview of the 
organization's mission 
and the impact it has on 
the seafarers�

� Incorporate testimonials 
from seafarers who have 
benefited from the 
services.

01

Types of Posts 

MARITIME BETHEL SAVANNAHSOCIAL MEDIA STRATEGY
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03
Mental Health at Sea: Challenges 
and Support System�

� Discuss the mental health 
challenges faced by seafarers�

� Feature the counseling and 
emotional support services 
offered by Maritime Bethel.

0201

Types of Posts

Anchored in Faith: The Role of 
Spiritual Guidance for Seafarer�

� Explore the significance of 
faith-based support for 
maritime workers�

� Highlight religious services 
and community gatherings.


How Maritime Bethel 
Supports Seafarer�

� Overview of the 
organization's mission 
and the impact it has on 
the seafarers�

� Incorporate testimonials 
from seafarers who have 
benefited from the 
services.

MARITIME BETHEL SAVANNAHSOCIAL MEDIA STRATEGY



030201
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Types of Posts
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Anchored in Faith: The Role of 
Spiritual Guidance for Seafarer�

� Explore the significance of 
faith-based support for 
maritime workers�

� Highlight religious services 
and community gatherings.


Mental Health at Sea: Challenges 
and Support System�

� Discuss the mental health 
challenges faced by seafarers�

� Feature the counseling and 
emotional support services 
offered by Maritime Bethel.

How Maritime Bethel 
Supports Seafarer�

� Overview of the 
organization's mission 
and the impact it has on 
the seafarers�

� Incorporate testimonials 
from seafarers who have 
benefited from the 
services.
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"Anchored in Faith: The Role of 
Spiritual Guidance for Seafarers�

� Explore the significance of faith-
based support for maritime 
workers�

� Highlight religious services and 
community gatherings.


03
How You Can Support Seafarers: 

Volunteering and Donation�

� A call-to-action blog post 

encouraging donations and 

volunteer sign-ups�

� Outline different ways the 

public can contribute.

05
Seafarers’ Stories: Real Experiences 

from the Open Se�

� A series featuring firsthand 

accounts from seafarers and 

their journeys�

� Strengthen engagement with 

human-centric storytelling.

04

69

Types of Posts
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"Anchored in Faith: The Role of Spiritual 
Guidance for Seafarers�

� Explore the significance of faith-
based support for maritime 
workers�

� Highlight religious services and 
community gatherings.


03
How You Can Support Seafarers: 

Volunteering and Donation�

� A call-to-action blog post 

encouraging donations and 

volunteer sign-ups�

� Outline different ways the public 

can contribute.

05
Seafarers’ Stories: Real 

Testimontials from the Open Se�

� A series featuring firsthand 

accounts from seafarers and 

their journeys�

� Strengthen engagement with 

human-centric storytelling.

04
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Types of Posts
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How to Help Post
71GRDS 440 MARITIME BETHEL
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Prayer Request Post + Template
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Instagram Posts
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Instagram Story
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Facebook Story

MARITIME BETHEL SAVANNAHSOCIAL MEDIA STRATEGY
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Facebook Post 

MARITIME BETHEL SAVANNAHSOCIAL MEDIA STRATEGY
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Facebook Post

MARITIME BETHEL SAVANNAHSOCIAL MEDIA STRATEGY
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Facebook Account Example

MARITIME BETHEL SAVANNAHSOCIAL MEDIA STRATEGY



Newsletter
Consistency within your outreach
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Example Newsletter
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Capital Campaign Newsletter 
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Email Newsletter Template

MARITIME BETHEL SAVANNAHSOCIAL MEDIA STRATEGY



Press Releases
Consistency within your outreach
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Press Releases Template

MARITIME BETHEL SAVANNAHSOCIAL MEDIA STRATEGY
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Press Releases
Official announcements for the campaign

03
"Maritime Bethel Announces 
Partnership with

 [Corporate Partner�
� Official release about a new 

collaboration to enhance 
services or outreach�

� Impact of the partnership 
and mutual benefits.

04
"Maritime Bethel Hosts Annual 
Seafarers' Appreciation Even�
� Details about any 

upcoming event focused 
on recognizing and 
appreciating seafarers�

� Include event logistics and 
a quote from an organizer.

02
"Maritime Bethel Expands Its 
Outreach to Support More 
Seafarers in 202�
� Announcements about 

expansion efforts, new 
services, or partnerships�

� Includes statements from 
leadership and partner 
organizations.

01
Maritime Bethel  Launches     
$1M Campaign for 

Seafarers’ Cente�
� Announcements about 

ways people can hel�
� Includes statements about 

why this is the BHAG

MARITIME BETHEL SAVANNAHSOCIAL MEDIA STRATEGY
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03
"Maritime Bethel Announces 
Partnership with      
[Corporate Partner�
� Official release about a new 

collaboration to enhance 
services or outreach�

� Impact of the partnership 
and mutual benefits.

04
"Maritime Bethel Hosts Annual 
Seafarers' Appreciation Even�
� Details about an upcoming 

event focused on 
recognizing and 
appreciating seafarers�

� Include event logistics and 
a quote from an organizer.

0201

Press Releases
Official announcements for the campaign

"Maritime Bethel Expands Its 
Outreach to Support More 
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expansion efforts, new 
services, or partnerships�
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Maritime Bethel  Launches 
$1M Campaign for 

Seafarers’ Cente�
� Announcements about 

ways people can hel�
� Includes statements about 

why this is the BHAG
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and mutual benefits.
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ways people can hel�
� Includes statements about 

why this is the BHAG

MARITIME BETHEL SAVANNAHSOCIAL MEDIA STRATEGY



86GRDS 440 MARITIME BETHEL

03 040201

Press Releases
Official announcements for the campaign
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Maritime Bethel  Launches 
$1M Campaign for 

Seafarers’ Cente�
� Announcements about 

ways people can hel�
� Includes statements about 

why this is the BHAG
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Ambassador Kit & Slide Deck
Tools for Advocacy
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Ambassador Lanyard
On the Go - Branded Identification

AMBASSADOR KIT & SLIDE DECK TEAM
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AMBASSADOR LANYARD DESIGN

90GRDS 440 MARITIME BETHEL

Back of Cards

Fronts (in order from left to right)

AMBASSADOR KIT & SLIDE DECK TEAM
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Lanyard In Use
How the ambassador cards will look once printed and 
attached to a lanyard.

AMBASSADOR LANYARD DESIGNAMBASSADOR KIT & SLIDE DECK TEAM



Booklet
Information at a Glance
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AMBASSADOR BOOKLET DESIGNAMBASSADOR KIT & SLIDE DECK TEAM
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AMBASSADOR BOOKLET DESIGNAMBASSADOR KIT & SLIDE DECK TEAM
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T-shirt
For volunteers after signing up
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T-Shirt Design 1: Front
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VOLUNTEER T-SHIRT DESIGNAMBASSADOR KIT & SLIDE DECK TEAM



T-Shirt Design 1: Back
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VOLUNTEER T-SHIRT DESIGNAMBASSADOR KIT & SLIDE DECK TEAM
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T-Shirt Design 2: Front

VOLUNTEER T-SHIRT DESIGNAMBASSADOR KIT & SLIDE DECK TEAM
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T-Shirt Design 2: Back

VOLUNTEER T-SHIRT DESIGNAMBASSADOR KIT & SLIDE DECK TEAM



Slide Deck
Telling Our Story

101GRDS 440 MARITIME BETHEL

AMBASSADOR KIT & SLIDE DECK TEAM



102GRDS 440 MARITIME BETHEL

SLIDE DECK DESIGNAMBASSADOR KIT & SLIDE DECK TEAM



Fundraising Event
Bringing Support to the Cause
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Introduction
Addressing the issues

FUNDRAISING EVENTTHE ZILLIONAIRES
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The Problem

Maritime Bethel Savannah needs a fresh new fundraiser to bring 
in some extra money in an exciting way way. The auction event is 

great, but a more fun, family-friendly, and energetic fundraiser 
would bring an extra level of enjoyment for everyone.

FUNDRAISING EVENTTHE ZILLIONAIRES
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The Solution

FUNDRAISING EVENTTHE ZILLIONAIRES

106GRDS 440 MARITIME BETHEL

Songs for Seafarers is a fundraising event at Good Shepherd Lutheran Church, 
soon to become part of Maritime Bethel. Featuring live  music, food, drinks, and 
activities for the kids, the event offers an affordable, family-friendly experience. 



With potential for annual rotation across Savannah churches and future 
expansion, it could grow into a larger community event, possibly  

held at Forsyth Park with lots of attendees.



The Feel
The visual ideation of Songs for Seafarers.

FUNDRAISING EVENTTHE ZILLIONAIRES
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Branding
Plans for our Fundraiser

FUNDRAISING EVENTTHE ZILLIONAIRES
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Fundraiser Logomark
The official Songs for Seafarers brand identity — to 
work alongside the Maritime Bethel brand.

FUNDRAISING EVENTTHE ZILLIONAIRES
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Variations & Illustrations 
Designing to compliment the brand.

FUNDRAISING EVENTTHE ZILLIONAIRES
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The Event
How everything will shake out

FUNDRAISING EVENTTHE ZILLIONAIRES
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Logistics

FUNDRAISING EVENTTHE ZILLIONAIRES
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Date: 

10/11/26



Time: 

Noon – 6



Location: 

Good Shepherd 

Lutheran Church



Entry Cost:

$30 - Adult

$10 - Kid

Booths:

   Food: Bowtie BBQ, Leopold’s, Chick-fil-a, Savannah

               Square Pops

   Shop: Byrds, Savannah Bee Company

   Drink: Service Brewery, Wet Willies

   Extra: Donation/Volunteer Booth, Check-in Booth,  

              Merchandise, Craft Booth



Music:

   12-2: Headin’ Home Bluegrass

   2-4: The Spiritual Believers Gospel

   4-6: The Dwelling Church



Games: Corn Hole, Ladder Toss, Giant Connect 4, Jenga



Annual Plan
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January 1�
� Finalize the event date�
� Secure the event location, including permissions.



March 1�
� Book music performers.



April 1�
� Book food and drink vendors.



June �
� Order merchandise�
� Order printed materials, including invitations.



August �
� Begin posting promotional content on social media�
� Recruit volunteers.






August 1�
� Send out invitations.



September �
� Confirm all bookings with vendors and performers.



October 1 (10 Days Before�
� Remind all bookings with vendors and performers�
� Remind all volunteers�
� Double-check merchandise and printed materials are ready.



October 10 (Day Before�
� Set up the event space, including decorations, sound systems, 

vendor areas, and merchandise booths.



October 11 (Event Day�
� Host the event and monitor operations throughout.



Food Trucks
Potential truck vendors for delicious eats — from Dark 
Shark Tacos to Yoshi’s Kitchen and Big Bon Pizza!
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Setting the Scene
A look into our vision of the Songs for Seafarers event.
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Event Map
A map of Maritime Bethel that attendees can find on 
social media or the website to see where to go!
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The Space
Visioning the event area
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Booth & Flag
Pop-ups that work both to advertise our fundraiser as 
well as informing people of our mission.
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Signage
These will help move crowds of people along to ensure 
that everyone gets the best experience!
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Cornhole
A must-have that will have anyone up off their feet!
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Merch & Event Advertising
Bringing the fundraiser to life
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Paper Goods
Easy-to-carry items that are essential to a wonderful 
Songs for Seafarers fundraising experience.
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Merchandise
These enjoyable items for everyone also offer another 
way to help out both Maritime Bethel and Seafarers!
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Raffle Event
Encouraging donations by offering a series of prizes!
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Invites
Our word of welcome to our wonderful guests!
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Posters
Spreading the word throughout the city of Savannah.

FUNDRAISING EVENTTHE ZILLIONAIRES

130GRDS 440 MARITIME BETHEL



Brochure
A rundown of what to expect at our fundraiser.
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Social Media
Our online campaign to expand the horizons of the 
Songs for Seafarers event.
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Social Media
Our online campaign to expand the horizons of the 
Songs for Seafarers event.
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Seafarer Container
Fueling excitement to help Seafarers
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The Container
Looking closer at the importance of these shipments 
and the Seafarers that allow them to travel safely!

FUNDRAISING EVENTTHE ZILLIONAIRES

135GRDS 440 MARITIME BETHEL



The Content
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About the Seafarers: 

The first section will show information about 
the Seafarer’s life and their daily experiences.





About Maritime Bethel Savannah: 

The third section will be about the organization, 
why you do what do, and what your mission is. 


Statistics: 

The second section will display engaging 
infographics that gives thorough insight  
into the lives of Seafarers.




How to get involved: 

The fourth section will tell the viewers how to 
get involved and donate, and it will then lead 
them out of the container.

1 2

3 4



Conclusion
Tying It Back to the People
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Designing with Purpose: 
Strengthening Connections 
for Seafarers, Donors, and 
Volunteers
Every deliverable was crafted with our key audiences in mind—
Seafarers, Donors, and Volunteers—ensuring that our designs are not 
just visually cohesive, but also deeply impactful in their daily 
experiences.
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Understanding Their Needs, Designing for Impact

Donors (Dominick Wells):
Need clarity, trust, and 
engagement → Strengthened 
through websites, fundraising 
materials, and branding.

Seafarers (Orion Tidewell):
Need access, recognition, and 
connection → Addressed through 
leave-behinds, social media, and 
environmental branding.

Volunteers (Hannah Longdecker):
Need guidance, community, and 
purpose → Supported through 
ambassador kits, social media, 
and fundraising events.
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How Every 
Touchpoint 
Builds a 
Meaningful 
Journey
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Creates a cohesive, 
recognizable identity that 

resonates across 

all audiences.

Rebrand / 
Environment
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Provides tangible 
reminders that strengthen 

engagement and 
connection with both 
seafarers and donors.

Rebrand / 
Environment

Leave 
Behinds
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Expands outreach, 
fostering awareness and 
deeper connections with 

seafarers, volunteers, 

and donors.

Rebrand / 
Environment

Leave 
Behinds

Social 
Media
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 Educates, informs, and 
inspires action—whether 

recruiting volunteers, 
engaging donors, or 

supporting seafarers.

Rebrand / 
Environment

Leave 
Behinds

Social 
Media

Website
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Equips volunteers with the 
tools they need to 

advocate and spread your 
mission effectively.

Rebrand / 
Environment

Leave 
Behinds

Social 
Media

Website

Ambassador 
Kit
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Brings the community 
together, strengthening 

relationships and rallying 
support for your cause.

Rebrand / 
Environment

Leave 
Behinds

Social 
Media

Website

Ambassador 
Kit

Fundraising 
Event
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Rebrand / 
Environment

Leave 
Behinds

Social 
Media

Website

Ambassador 
Kit

Fundraising 
Event
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Rebrand / 
Environment

Leave 
Behinds

Social 
Media

Website

Ambassador 
Kit

Fundraising 
Event
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